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Best Use of Al

Description:

This award will be given for innovative application of Generative Al in research, analytics, or insight
generation. Entries should demonstrate how Al was used to augment human thinking,

enable intelligent automation, or uncover new types of insights that traditional approaches could not
deliver.

Gen Al should be a core enabler in insight creation, prediction, data interpretation, or experience
enhancementThe project must have been concluded between December 2024 and December

Evaluation Criteria:

1. Presentation quality — written entry form and face-to-face presentation, finesse, clarity, and
brevity.

2. Differentiation — originality and creativity in Al application.

3. Strategic and ethical use of Al in research or insights.

4. Measurable impact on decision-making, prediction, or insight generation.

5. Robustness, transparency, and explainability of the Al model or process.

6. Potential for scale, learning, and industry transformation.

Who can apply:

Entities

a) Research Agencies

b) Client Organisations

c) Analytics Companies

d) Research-based Consulting Organisations
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Entry submission form sample

Question Details

n Question:

Type:

Character
Lirmit:

n Question:

Type:

Character
Lirmnit:

n Question:

Ssummary of the case and the use of Al innovation
Text

1000

Background: Brief description of the problem or opportunity where Al was applied, and why Al was
chosen over conventional methods.

Text

1000

Approach 1: Explain the nature of the Gen Al system or model used.

Type: Text
Character 1000
Limit:
n Question: Approach 2: Describe how humans and Al collaborated, what training or validation data was
used.
Type: Text
Character 1000
Limit:
B Question: Approach 3: Describe how ethical or transparency considerations were handled.
Type: Text
Character 1000
Limit:
n Question: Outcome 1: Demonstrate how Al led to new or deeper insights, improved decision-making, or
enhanced client/business outcomes. Include quantitative or qualitative proof of impact.
Type: Text
Character 1000
Limit:




